Wal-Mart Goes L eft:

Why Islt Pandering To Blue State America?

Summary: Wal-Mart, the family-friendly,
patriotic company founded by the late Sam
Walton hastransformeditselfintoareliable
ally of the political left in order to boost
revenues by pacifyingits growing chorus of
critics. The company now funds radical
groups and intimidates its suppliers into
adopting its liberal, Big Government
agenda.

uick: nameacompany that: oncehad

Hillary Clintononitsboard of direc-

tors; openly callsfor socialized medi-
cinet®®all Americans; providesfundingtoLa
Raza, and has been accused by the federal
governmentof hiringillegal immigrants; prods
suppliers to hire more women and visible
minorities, and bullies them to adopt “sus-
tainable” practices.

And yet generates anger —outright hatred,
at times— among left-wing Americans.

Thecompany inquestionisWal-Mart, once
described adecadeago by former SierraClub
president Adam Werbachasa“virus, infect-
ing and destroying American culture.” The
fact that Wal-Mart brought Werbach aboard
asaconsultant in 2006 for its environmental
initiatives is evidence the retail giant has
shiftedtothepolitical left. Inrecentyearsit's
beentryingtocurryfavor, or atleasttodeflect
never-ending criticism fromliberalsand eco-
nomic nationalists.

The very idea of such a shift sounds pre-
posterous, giventheactivist left’ sanimosity
towards the chain and Wal-Mart’s history.
The company wasfounded by World War |1
veteran and former J.C. Penney clerk Sam

by Kirk MacDonald

Liberal spin doctor: Wal-Mart brought longtime Democratic operative Leslie Dach
(shown above) aboard to preside over the mega-retailer’s dramatic left turn. The
rainmaker leftaplum postataposh Washington, D.C., publicrelations firm lastyear and
now serves as Wal-Mart’'s executive vice president of corporate affairs and govern-

ment relations.

Walton, whom the Manhattan Institute’s
Steven Malanga characterizesasa*“ conser- Au gu st 2007
vativeonfamily, religious, and civicissues.”
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22%, and passed those savings on to cus-
tomers.

Not surprisingly, Wal-Mart grew by leaps
and bounds. The Bentonville, Arkansas-
based company was the most recognized
nameamongalist of 15major companiesina
2005 Pew Research Center survey. Thestudy
also found that 91% of respondents lived
withinshopping distanceof aWal-Mart, and
84% had been to one of itsstoreswithin the
past year. Wal-Mart is America’s largest
private employer, with an estimated 1.3 mil-
lion workers, 4,000 U.S. and 2,700 interna-
tiona stores, and $345 billion in sales last
year.

Walton achieved this stunning growth in
part by keeping Wal-Mart non-unionized. In
his biography, Walton argued that unions
bring “divisiveness’ to the workplace, and
that “by breaking down direct communica-
tion, [unionization] makes it harder to take
care of customers, to be competitive, and to
gain market share.”

Walton’ snon-union, low-cost philosophy
succeededbrilliantly, butitcamewithaprice:
by the 1990s, Wal-Mart had become a cul-
tural icon, a symbol of everything suppos-
edly wrongwith America, accordingtoliber-
als, and even afew conservatives.
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Wal-Mart founder Sam Walton (at left) speaks after receiving the Presidential Medal of

Freedom award in March 1992 from President George H. W. Bush (atright). Itis hard to
imagine Walton, a conservative who died weeks after receiving the award, being
pleased with his company’s newfound liberal bent.

In recent years, Wal-Mart has been con-
stantly bashed by two groups: Wal-Mart
Watch, founded by the Service Employees
International Union (SEIU), and Wake-Up
Wal-Mart, which is backed by the United
Food and Commercial Workers Union.

Both groups attack the company’ s wages
and benefitspoliciesand see Wal-Mart asa
long-termthreat totheorganizedlabor move-
ment, which dreads the continuing down-
ward slide of manufacturing sector employ-
ment. In 2003, thenumber of Americanswork-
inginretail jobs (14.9 million) surpassed the
number of Americans (14.5 million) in facto-
ries.

Plenty of Problems—and Critics
Wal-Mart is hated for other reasons too.
Environmentalistsandtraditionalistsseethe

mammoth company as a leading agent of
suburban sprawl and a force that has de-
stroyed small-town Americaby proletarian-
izing its shopkeepers and local
businesspeople. A representative example
o th sargnant canbefaudiTe Long
Emergency, a2005book by social criticJames
Howard Kunstler. Kunstler claimed that
“[b]argain shopping justified the extermina-
tion of the middle class and all itsrelations
with the locality,” adding, “[t]he American
peoplewere gulled into the fantasy that ev-
ery day of theyear would be like Christmas,
Wal-Mart style.”

Economic nationalistsin the Lou Dobbs/
Pat Buchanan mold criticize Wal-Mart for
sending Americanfactory jobsoverseasand
feeding illegal immigration. Business jour-
nalist CharlesFishman’ sbook, TheWal-Mart

For frequent updates on environmental groups,
nonprofits, foundations, and labor unions, check out the
CRC-Greenwatch Blog at

www.capitalresearch.org/blog
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Effect: HowtheWorld’ sMost Powerful Com-
pany Really Works — and How It’s Trans-
formingthe American Economy, assertsthat
“10 percent of everything imported to the
United Statesfrom China” is sold to Ameri-
cans through Wal-Mart.

A review of Fishman’ sbook in Buchanan's
AmericanConservativemagazinearguedthat
the retail chain is encouraging the flow of
illegal immigrants: “Not only doesWal-Mart
create low-wage jobs that lure further immi-
grantshereto dojobsthat Americanscould
not afford to do even if they wanted to, but
itprovidesaplacethoseillegalscanaffordto
shop.”

In 2005, the U.S. Justice Department an-
nounced an $11 million settlement with Wal-
Mart —the largest worksite enforcement ac-
tion in American history — over the alleged
hiring of illegals by contractors providing
cleaning servicesto Wal-Mart stores.

Thesettlement wastheresult of a2003 raid
on60Wal-Mart storesin21 states, leadingto
the arrest of 245 illegal workers. Although
Wal-Mart has claimed that executives nei-
ther knew nor encouragedthehiringof illegals,
an affidavit filed by the Bureau of Immigra-
tion and Customs Enforcement to obtain
search warrants suggests otherwise.

Intheaffidavit, prosecutorssaid that testi-
mony and taped conversations from 2003
demonstrated that two executives at the
company’ s headquartersin Arkansas knew
that undocumented workerswerebeing used
ascleaners. (USA Today, November 8, 2005)

According to the sworn statement, Chris-
topher Walters, a cleaning contractor, told
U.S. immigration officialsthat his company,
IMC Associatesof St. Louis, wasdropped by
Wal-Martin1997 after Immigrationand Natu-
ralization Service raids in St. Louis found
workers without employment authorization
had been cleaninglocal stores. Walterstold
the INS that instead of refusing to do busi-
ness with his company, a Wal-Mart vice
president advised him to set up multiple
subsidiariessohecould continuetodo busi-
ness with Wal-Mart if one or more were
busted for using undocumented empl oyees.

Another conversation was said to take
place between Steve Bertschy, a Wal-Mart
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vice president in charge of store mainte-
nance, and two contractorsaccompanied by
an undercover INS agent. After one of the
contractors made repeated comments about
cleaning subcontractors using illegal work-
ers, Bertschy is said to have replied: “And
they load themupinto oneor two apartments
and they take afamily of five and pay them
$1,000aweek, that’ sprobably [onedollar] an
hour if they’ re there seven daysaweek and

I e
Wal-Mart CEO Lee Scotthas embarked on
anaggressivestrategy of pushing hiscom-

panytotheleftinordertoappeaseliberals
and boost sales in left-leaning states.

they’ renot payingtaxesbecausethey’ renot
getting paid a fair rate compared to U.S.
standards, then they start stealing from the
store to make up the difference.” (USA To-
day, November 8, 2005)

Federal raids afterward found illegal immi-
grantscrowdedintosmall apartmentsor even
sleeping in the backs of Wal-Mart stores,
toting their personal belongings between
job sites.

Wal-Mart’sOpponentsOrganizeand Wal-
Mart Strikes Back

Whatever their motives, someof thegroups
opposing Wal-Mart are working together.
Lastyear, Wal-Mart Watchand Sprawl!-Bust-
ers joined forces to create Battlemart, an
onlinetoolkit for community groupslooking
to take on the company.

The bad publicity has hurt Wal-Mart’'s
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business. According to aleaked 2004 report
prepared by McKinsey and Company for
Wal-Mart, between 2% and 8% of Wal-Mart
customershaveceased shoppingat thechain
because of “negative press.”

Wal-Mart respondedby hiring LeslieDach,
a prominent Democratic media consultant
whoadvised President Bill Clintonduringhis
impeachment. Asthecompany’ snew execu-
tive vice president of corporate affairs and
government relations, Dach acted quickly,
establishing a“war room” inthe company’s
headquarters. When Wal-Mart is criticized,
thewar room takes action by firing off rapid-
response press releases, telephone calls to
journalists, and Internet rebuttals.

When he ran the Washington, D.C., office
of the Edelman public relations firm, Dach
beefed up Wal-Mart’ s public relations team
and created anoutsideadvocacy groupcalled
Working Familiesfor Wal-Mart.

As the Competitive Enterprise Institute’s
Timothy P. Carney wrotein the Washington
Examiner (September 5, 2006):

“Wal-Mart’s hiring a Democrat is not a
defensive measure. Nor is it primarily
paying ‘protection money’ to the
company’s foes. Any good consultant
will tell you: The best defense is a good
offense. Dach and the company’ sexecu-
tives are going on the offensive and us-
ing government as their weapon. This
turn to big government might reflect the
recognition that, however much pure
market forcesfavor thebig guy, big gov-
ernment isthe most powerful weaponfor
squashing competitors.”

Wal-Mart makes a specia point of rebut-
ting critics by emphasizing that it creates
many jobs and that low and middle-income
Americans save money by shopping at its
stores. Thecompany recently producedtele-
vision ads claiming its low prices save the
average working family $2,300 per year.

The company has also dropped its
longstanding opposition to legislated in-
creases in the minimum wage. As Carney
notes, Wal-Mart corporatechief H. L ee Scott
Jr. visited Washington in November 2005 to
endorseaproposed increaseintheminimum
wage. Scott said: “Whileitisunusual for us
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to take a public position on a public policy
issueof thiskind, wesimply believeitistime
for Congresstotakearesponsiblelook at the
minimumwageand other | egi sl ationthat may
help working families.” Last summer, Scott
denounced the federal $5.15 per hour mini-
mum wage as “out of date with the times.”

What better way to crush competition,
Carney argues:

“Proposed minimum-wagehikeson Capi-
tol Hill would setit at $7.25, whichisless
thanWal-Mart paysitslowest-paidwork-
ers, but morethan Momand Pop pay their
17-year-old part-time help. A minimum-
wage hike might just eliminate another
competitor of Momand Pop, whileimpos-
ing no cost on the mega-retailer.”

Wal-Mart also hired Harriet Hentges, a
former nun and chief operating officer of the
L eague of Women Voters, to develop com-

pany policies on the environment, health
care and labor relations. The company has
reached out to environmental groupsinclud-
ing the Natural Resources Defense Council
andEnvironmental Defense, andevenstarted
a program to teach its employees about
healthy living and the environment.

Wal-Mart’s Environmental Health and
Wellness Program offers practical — some
might call it nannyish, intrusive, or even
Orwellian — advice to its workers, such as
eating morefish, and replacing 60-watt light
bulbswithenergy efficient bulbssoldinWal-
Mart stores.

Employees receive more than health tips
from their employer. Last year, Wal-Mart
sent letters to its 18,000 workers in lowa,
attacking prominent Democrats, including
Senators Evan Bayh and Joseph Biden, and
Governors Tom Vilsack of lowa and Bill
Richardson of New Mexicofor joining abus

tour set up by Wake Up Wal-Mart.

“We would never suggest to you how to
vote, but we have an obligation to tell you
when politiciansare saying something about
your company that isn’t true,” wrote Tom
Underwood, a regional Wal-Mart general
manager. Similar |etterswere sent to employ-
eesinimportant presidential primary states,
including New Hampshire, South Carolina,
and Nevada.

Liberal Philanthropy

While right-of-center organizations such
asthe Heritage Foundation, the Manhattan
Institute and the American Enterprise Insti-
tutehavereceiveddonationsfromtheWalton
family, Wal-Mart’ scorporatecharity takesa
mostly liberal approach to its philanthropy.

For example, in 2004, the company’ s chari-
tablefoundation, theWal-Mart Foundation,
gave $732,350to groupsonthe political left,

THE
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whilejust $2,530wenttogroupsonthepoliti-
cal right. (See” FundingLiberalismwithBlue-
Chip Profits,” by David Hogberg and Sarah
Haney, Foundation Watch, August 2006.)

Among the recipients were the NAACP
($60,850), AARP ($3,750), the |zaak Walton
League ($2,250), League of United Latin
American Citizens (LULAC) ($12,000), the
Congressional Black Caucus Foundation
($10,000), and abortionrightsgroup Planned
Parenthood ($2,500).

The biggest recipient of Wal-Mart money
that year —at $630,000— was the National
Council of LaRaza(Spanishfor“TheRace”),
amostly left-wing Hispanic advocacy group
— an interesting choice for a company ac-
cused by the government of giving work to
illegal immigrants.

None of these donations appeared on the
websites of either the Walton Family Foun-
dation or the Wal-Mart Foundation, which
fundavariety of charitableenterprisesunder
the headings of K-12 education reform (in-
cluding many groups which favor school
choice), environment (mostly moderate pro-
property rights groups), the Deltaregion of
Arkansas and Mississippi, Northwest Ar-
kansas, community, children, hurricane re-
lief, and other innocuous-sounding initia-
tives.

Indeed, even the Walton Family
Foundation’ s2005 Special InitiativesGrants
turned uponly onered-flag: $10,000donated
in that year to the liberal American Civil
Liberties Union (ACLU) Foundation.

Many of the 2005 recipients listed on the
Walton Family Foundation website were
conservative or libertarian, including $5,000
for the Heritage Foundation, $3,000 for the
Cato Institute, $125,000 for the Milton and
RoseD. Friedman Foundation, and $1,000for
the Capital Research Center, publisher of
Organization Trends

TheNational Newspaper Publishers Asso-
ciation (NNPA) examined Wal-Mart's IRS
Form 990 forms last year and found that
contributions to African-American organi-
zationsrosefrom $325,000in 2001 to awhop-
ping $1,702,500 in 2005. Recipient groups
included a $1 million grant to the Congres-
sional Black CaucusFoundationfor scholar-
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ships and internships for black students.

Some of these investments appear to be
paying dividends. Hazel Trice Edney, the
reporter who broke the NNPA story found
that “[n] oneof themajor Black organi zations
receivingWal-Martfundshavepublicly criti-
cized the $300 billion a-year retail giant asit
has mounted a civil rights record with mil-
lions of dollarsin lawsuit settlements.”

Rather than criticizeWal-Mart, theNAACP
issued acorporatereport cardthat gaveWal -
Mart aC+ - the highest of all 45 storesinthe
retail category —in terms of employment,

Senator Hillary Clinton, now running for the
U.S.presidency, served on Wal-Mart’s board
of directors from 1986 to 1992.

marketing, procurement, community reinvest-
ment and charitable donations.

Reverend Jesse Jackson, the president and
chief executiveof Chicago’ sRainbow/PUSH
Coalition told Edney hisgroup has declined
donations from Wal-Mart, and accused the
company of “openly and publicly and
consistently...[it] tried to virtually throw
money at us.” Jackson claimed that Wal-
Mart “want[s] to leverage our organization.
I think they wanttoleverageusintosilence.”

Hillary Clinton’s Appointment

The appointments of Dach, Hentges,
Werbach, andHillary Clintonwoul d suggest
that Wal-Mart doesnot haveaproblemwith
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hiring liberals to do its bidding.

Clinton’ ssix-yearson Wal-Mart’ sboard of
directorsisatouchy subjectfortheNew Y ork
senator and presidential candidate. Sherarely
discusses her time with the company, and
there is no mention of it on her campaign
website, evenif it includes her involvement
with the Children’ s Defense Fund, the Child
Care Action Campaign, and the Children’s
Television Workshop.

Clinton joined the Wal-Mart board in 1986
—several yearsbeforeWal-Mart becamethe
bétenoireof the Americanleft—and departed
in1992. WhileMrs. Clinton rejected a$5,000
campaign donation from Wal-Mart in 2005,
citing “serious differences’ with the com-
pany, her husband, former President Bill
Clinton, speaksfreguently with Wal-Mart’s
chief executive, H. Lee Scott Jr. Moreover,
Mrs. Clinton even brokered asecret meeting
between Dach and leaders of the United
Food and Commercial Workers Union.

According to fellow board members and
Wal-Mart executives, Mrs. Clinton often ad-
vocated for hiring more women in manage-
ment andfor acomprehensiveenvironmental
program, although she said little about the
company’ s anti-union philosophy.

Today, 23% of Wal-Mart’s 300 corporate
officersare women, and the chainis cleaner
and greener than it was two decades ago.

Muscling Suppliers

Many Americansview workplacediversity
and environmental responsibility as worth-
while achievements. Yet Wal-Mart has re-
cently taken afurther —and disturbing—step
inimposing thesegoal suponits60,000 sup-
pliers worldwide.

Starting next year, consumer electronics
suppliers will haveto fill out a“scorecard”
outliningtheenvironmental sustainability of
their products. “Wal-Mart believesthat this
scorecard will move electronicsin the right
direction—asustainabledirection,” saidRoss
Farnsworth, divisional merchandisemanager
of homeelectronicsat Wal-Mart in aspeech
earlier thisyear.

MoreominousisWal-Mart’s* Supplier Di-
versity Program” which will judge suppliers
on the diversity of their workplaces. The
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program comesontheheelsof aclassaction
lawsuitlaunchedin2001 by currentandformer
femaleemployeeswhosaidthey weredenied
promotionsand paid lessthan maleemploy-
ees.

The Supplier Diversity Program could im-
posedefactojobquotasontheprivatesector
without government intervention. Wal-
Mart’s sheer size and influence over the
marketplace makeit difficult for suppliersto
say no, especially when Wal-Mart often
squeezes supplier profits by keeping prices
aslow as possible. Fishman’sbook paintsa
picture of a nearly al-powerful retailer that
imposesbarely-profitabledeal sonitssuppli-
ers,whocaneither takethedeal sor taketheir
chances with smaller retail chains.

Despite record earnings and its status as
theworld’ slargest retailer, al it not well for
Wal-Mart. It pulled out of South Koreaand
Germany last year, and its stock has stag-
nated as investors wonder how it can con-
tinueto grow when new stores often siphon
away sales from existing stores.

“[Wa-Martis] inabox,” Fishmansaidinan
interview last year. “Unless they abandon
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After making controversial comments, Andrew Young quit Working Families for Wal-
Mart under pressure from liberal activists.

theideaof growth, they need to find awider
array of customers.”

Courting Blue State America

Some believe Wal-Mart’s shift to the left
might havesomethingtodowithitsattempts
to find that wider array of customersin an
untapped market: America scities. Lastyear,
the company launched an ambitious planto
expand its storesinto 50 urban markets, de-
spite resistance from state and municipal
|eaderswho have passed wage and benefits
ordinances aimed at Wal-Mart.

Andrew Young, the civil rights leader,
former Atlanta mayor and former United
Nations Ambassador in the Carter adminis-
tration, was hired in February 2006 to ease
Wal-Mart’s advance into urban America
Instead, liberal activistspressured Y oungto
resign from the Working Families for Wal-
Mart front group after he told an African-
American newspaper that Wal-Mart would
drive out of business*“the people who have
beenoverchargingus—sellingusstalebread
and bad meat and wilted vegetables.” He
identified the supposed culprits this way:
“[flirstit wasJews, thenit wasKoreans, and
now it's Arabs; very few black folks own
these stores.”

AsWal-Mart hasattempted to expand into
urban America, it hasalsoriledreligiousand

pro-family conservativegroupsby changing
itsretailing practices.

The chain that once covered magazines
suchasCosmopolitanand Glamourwithblind-
ersandrefusedtostock CDsthat boreparen-
tal warning stickerstriggered a boycott last
year from the American Family Association
(AFA). The boycott was initiated in part
because of Wal-Mart’s support for the “In
and Out Workplace Summit,” a conference
held in Chicago last year to support gay-
friendly workplaces.

Like any business, Wal-Mart makes its
decisionstomaximizeprofits. Afterthechain
ordered it employees to wish its customers
“Happy Holidays’ instead of “Merry Christ-
mas,” the AFA and the Catholic League
launched aboycott, and forced thecompany
to do an abrupt about-face. “Merry Christ-
mas’ greetings can once again be heard in
Wal-Mart storesduring theyul etide season.

Similarly, Wal-Mart’ s support for social-
ized medicinecanbeattributedtoitsconcern
for its own bottom line. In February, Wal-
Mart CEO Scott held ajoint newsconference
on Capitol Hill with Andy Stern, president of
the Service Employees International Union
(SEIU) tocall for government helpfor Ameri-
canswithout healthinsurance. JohnPodesta,
chairman of the liberal Center for American
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Progress (CAP) and Bill Clinton’s former
chief of staff introduced the two men to the
assembled news media. (For more informa-
tion on CAP, see“The Center for American
Progress:.‘ Think Tank on Steroids,”” By John
Gizz, Organization Trends May 2007.)

Together, Scott and Stern called for univer-
sal health coverage sometime around 2012,
andfor asharedresponsibility betweenindi-
viduals, businesses and government in fi-
nancing health care and expanding cover-

age.

Nearly 10% of Wal-Mart employeesdo not
have health insurance. Of the employees
who do have health coverage, only 47% are
enrolledinthecompany’ shealthplans, while
the remaining workersrely on benefits from
spouses (22%), Medicare (5%), Medicaid
(2%), or onplansofferedthrough collegesor
parents. One of the stronger accusations
against Wal-Mart isthat it doesnot provide
enough coverageforitsemployees, and that
it has shifted health care costs to govern-
ments.

Thisargument hel ped persuade Maryland
legislatorsto passabill last year that would
haverequiredWal-Marttospendat | east 8%
of itspayroll onhealth careor pay intoastate
fund. A statecourt later struck downthelaw,
butthehealth careissueremainsaroadblock
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tofurther expansion.“Wal-Mart hasactually
been defeatedin metropolitan America,” said
labor historian Nelson Lichtenstein of the
University of California at Santa Barbara,
adding: “I1t makesalot of business sensefor
them to try to get health care off the table.”

Conclusion

“To continue growing, Wal-Mart, like any
cyclopean, globe-straddling corporation,
must ingratiateitself not only with thepoliti-
cal eliteswhorulethelocal, stateand federal
regulatory bureaucracies, but with the cul-
tural elites—in this case, the leftists using
Wal-Mart’sill-conceived largesseto peddle
multiculturalist and open-bordersideology.
Theseleftistsand theillegal immigrantswho
love them would destroy the culture and
economic system that created Wal-Mart.”

So wrote R. Cort Kirkwood last year in an
article titled “Wal-Mart Conservatives’ for
Chronicles Magazine. Kirkwood strangely
echoed the founder of the now-defunct So-
viet Union, Vladimir Lenin, who sneered that
capitalist dupeswould“sell ustheropewith
which to hangthem.” Leninreferred tosuch
capitalistsas“useful idiots” who were con-
tenttowork “ on the preparation of their own
suicide.”

Inmany respects, Wal-Martisanally of the
political left, and it is no longer the family-
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friendly, patriotic company founded by Sam
Walton. Still, asamultinational corporation,
itisprimarily concernedwithmoney, notwith
changing society. Wal-Mart advocates so-
cializedmedicinenot becauseHillary Clinton
leftanintellectual legacy at thecompany, but
because health care is expensive and Wal-
Mart does not wish to pay for al of its
employees' costs. Similarly, Wal-Mart has
used the services of illegal immigrants not
because of ideology, but because they are
cheaper than American workers. Wal-Mart
funds conservative and libertarian groups
because it wants them to defend it as an
exampleof free-market, borderlesscapitalism
in action. It funds left-wing organizations
such asthe NAACP and LaRaza because it
isvery sensitiveto criticism, and it wantsto
make peace with Blue State America.

Conservativesand libertarianswho dislike
Wal-Mart’ srecent activities should remem-
ber the company’ s risk averseness, and be
encouraged by the fact that a little public
pressure prompted Wal-Mart executives to
bring back “Merry Christmas® after shop-
pers objected.

Kirk MacDonald is a Canadian freelance

writer with a masters degree in Political
Science from Toronto’ s York University.
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BrieflyNoted

Former vice president Al Gore claims that the Live Earth concert on July 7 was “officially the largest global entertainment
event in history.” Viewers of the event that was supposed to raise awareness of global warming were exposed to a stream of
expletives from performers Madonna and comedian Chris Rock. Model Petra Nemcova blamed the tsunami that nearly
killed her in Thailand in 2004 on climate change, as opposed to an earthquake that rocked the Indian Ocean floor. Nemcova
said she “didn’t feel hate toward nature” because of the deadly wave. | felt nature was screaming for help.”

A year before the Beijing Olympics, the World Wildlife Federation is urging everyone going to China by plane to offset the
carbon emissions their travel generates by making a contribution to “dependable climate change reduction projects.” More
than 10,000 athletes are expected to compete in the games and each athlete’s flight is expected to inject four metric tonnes
of carbon dioxide into the atmosphere, according to the group.

Anti-war activist Cindy Sheehan, the public face of Gold Star Families for Peace and Code Pink, threatened on July 8 to
run as an Independent against House Speaker Nancy Pelosi in her San Francisco district unless the Democratic leader
introduced articles of impeachment against President George W. Bush within two weeks. “Democrats and Americans feel
betrayed by the Democratic leadership. We hired them to bring an end to the war,” Sheehan said. Sheehan’s threat came
just weeks after she issued a statement blasting America and vowing to give up her anti-war activism.

Missouri Governor Matt Blunt has signed legislation barring individuals affiliated with abortion providers such as Planned
Parenthood from teaching or supplying materials for sex education courses in public schools. Blunt said that abortion
providers were receiving a “significant source of revenue” by selling sex education materials to taxpayer-financed school
districts and hailed the new law as “one of the strongest pieces of pro-life legislation in Missouri history.”

The U.S. Court of Appeals for the Sixth Circuit has overturned the ruling of a federal judge with ties to the American Civil
Liberties Union who ruled in favor of the ACLU in a lawsuit challenging President George W. Bush'’s warrantless domestic
surveillance program. In her decision last year U.S. District Judge Anna Diggs Taylor ruled that the program was unconsti-
tutional. Taylor is secretary and trustee for Community Foundation for Southeastern Michigan (CFSEM) which gave
$45,000 to the ACLU of Michigan, a plaintiff in the lawsuit. Judicial Watch previously noted that according to CFSEM'’s
website, “the foundation’s trustees make all funding decisions at meetings held on a quarterly basis.”

Federal prosecutors have implicated three U.S.-based Islamic groups as participants in an alleged criminal conspiracy to
support Hamas, the Palestinian terrorist group, the New York Sun reports. Prosecutors have labeled the Council on
American-Islamic Relations (CAIR), the Islamic Society of North America, and the North American Islamic Trust as
unindicted co-conspirators in a Dallas, Texas terrorism trial of five officials of the Holy Land Foundation for Relief and
Development. That charity was designated a terrorist organization and shut down by the U.S. government. The three
unindicted co-conspirator groups are accused of having or having had ties to the fundamentalist U.S. Muslim Brotherhood’s
Palestine Committee. Daniel Pipes and Sharon Chadha profiled CAIR in the August 2005 issue of Organization Trends.

NAACP chairman Julian Bond said his group is still active despite the untimely departure of its chief executive and recent
financial troubles that forced the layoff of 70 employees, the Baltimore Sun reports. His comments came months after Bruce
Gordon, formerly a senior Verizon Communications executive, abruptly quit earlier this year after just 19 months in the
post, citing differences in “management style.” Bond is a firebrand, who is known for smearing black conservatives as
“hustlers and hucksters” and has compared conservatives and the Bush administration to Afghanistan’s ousted Taliban
regime. He is also co-founder of the radical Southern Poverty Law Center, which Matthew Vadum profiled in the November
2006 edition of Organization Trends.

Concerned about a drop in travel to the U.S. since the September 11, 2001, terrorist attacks, the Senate Commerce Com-
mittee has approved S.1661, a bill that would create a nonprofit group to promote the U.S. as a tourist destination. The
proposed entity would be funded by donations from the travel industry and by a $10 user fee levied on travelers from the 27
countries participating in a visa-waiver program with the U.S. Supporters say the nonprofit is needed because visits to the
U.S. from countries outside of Canada and Mexico have fallen 17% from a peak of 26 million in 2000. The measure was
introduced by Senator Byron Dorgan, a North Dakota Democrat.
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